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hand-made
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original logo
color / positive

Positive version of 
the logo to be used 

on all supports 
in color.

original logo
color / negative

Negative version of 
the logo to be used 

on all supports 
in color.
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logo with 
bilingual baseline 

color / positive

Positive version of 
the logo to be used 

on all supports 
in color.

logo with 
bilingual baseline 

color / negative

Negative version of 
the logo to be used 

on all supports 
in color.
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logo with 
french baseline 
color / positive

logo with 
english baseline 
color / positive

logo with 
french baseline 
color / negative

logo with 
english baseline 
color / negative
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logo family
black version 

/positive

Positive version 
of logos to be used 

on all supports 
in black and white

logo family
white version 

/negative

Negative version 
of logos to be used 

on all supports 
in black and white

1 3

original logo original logo

with bilingual baseline with bilingual baseline

with French baseline with French baseline

with English baseline with English baseline
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logo security
padding

A minimum spacing
all around the logo is 

necessary to maintain 
the integrity of the brand. 

The dimensions of the 
padding is equal to the 

lenght of O-W-N letters.
No image or copy should 

invade this zone all 
around the logo.

logo readability

To keep the logo always well 
readable, with or without 

baseline, it is imperative to 
respect the minimal size 

detailed here.

minimal width: 1,57 in or 160 px

logo without baseline icon 

minimal width: 0,78 in or 80 px minimal width: 0,3 in or 35 px

logo with baseline
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do’s & don’t

Here is a list of 
wrong usages of the logo 

(except the first one).

logo
integration
on photo or 
flat color

Choose the negative 
or positive version in 

order to obtain the best 
possible contrast.

Original logo

Do not stretch or change aspect ratio

Respect the original colors of the logo 
which are black and pink

Do not modify the opacity of the logo

Do not invert colors

Do not add special effects 
like shadows, gradients, etc.

on photo on flat color
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color codes

Here are the official 
Pantone, CMYK , 

RGB and HTML colors 
of the brand.

O F F I C I A L  P I N K  / primary color / graphic «highlight»

R I C H  B L A C K  /  secondary color / ambiance

P A N T O N E  C O A T E D

1 7 7 7  C

P A N T O N E   C O A T E D

B L A C K  6 C

C M Y K

C : 0
M : 7 7
Y : 3 3
K : 0

C M Y K

C : 1 0
M : 2 0
Y : 1 0
K : 1 0 0

R G B

R : 2 5 5
G : 9 9
B : 1 2 5

# F F 6 3 7 D

R G B

R : 1 6
G : 2 4
B : 3 1

# 1 0 1 8 1 F

colors

2
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typography

typography

3

for
those
who 

dance

johnny brown tutu 
with panty
#JB934A - adult
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Proin 
condimentum, sapien at suscipit ultrices, quam urna fringilla tellus, quis 
aliquam est lacus a neque. Maecenas ullamcorper fringilla bibendum. 
Fusce eleifend felis metus, nec pulvinar erat ultricies in. 

sizes : 14 - 23

Orator Std Medium

Orator Std Medium

TITLES
Julius Sans One Regular

Julius Sans One Regular

Orator Std Medium

Roboto Condensed Light

Orator Std Medium

Orator Std Medium johnnybrown.ca
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business card

With spot varnish on the 
logo at the front and on the 

pink swirl on the back 

business card
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booth

booth

5



2 6 2 7

tank shirt

tank shirt
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shooting photo
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